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cuts and pictures of statuary, a print of a young man clothed only
in underwear, and a Manual for Successful Drug Store Advertising
and Merchandising,

The protection of commercial art is not peculiar to United States
copyright law. The Berne Convention includes under 'writings' (6crits
en tout genres) guide books, catalogues, commercial prospectuses, and
advertisements, In England the copyright has been upheld on An
Illustrated Book of Shop-fittings, The Art and Virtue of Dressing Well,
The Bath Drug Company s Price Current, and other trade catalogues,
Advocates of our becoming members of the International Copyright
Union (by abolishing our copyright formalities and the requirement
of domestic manufacture) have stressed the value to be gained by
protecting in other lands our superior advertising creations.

Publishers should guard strictly against the use in advertising of
any material, whether protected by statutory copyright or at common
law, without the author s consent In most states, laws relating to un-
fair competition or the right of privacy forbid the unauthorized use
for commercial purposes of a name, picture, or even a few quoted
words, and publication may be stopped by injunction and result in
damages. Laudatory letters should not be used in circulars without the
writers consent Reviews may of course be quoted, but the practice
of deletion in such a way as to obscure the reviewer s true verdict is
not condoned and may result in damages.

Since the jackets of books are not protected by the book's copyright,
any material used on them is thrown into the public domain unless
it carries a special copyright notice.